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Test Plan

Business case:

● We are unable to accurately critique and provide feedback due to bias
● Need external feedback to improve design and find issues

Overview:
1. Sit users down, explain procedures
3. Commence test (use screencasting software)
4. Record data from screencast
5. Analyze and summarize data



Objectives

1. Is the system intuitive?

2. How can we make it more informative and intuitive for the user?

3. What kind of design changes need to be made?

4. What kind of logic changes need to be made?

5. What did we do well?

6. What did we do not so well?



Student Participants

Total of 3 participants

1. EE - Senior

2. CENG - Sophomore

3. ICS - Graduate Student



Data Collection and Analysis

● Temporal - how long did users spend on pages?

● Questions - what questions did they ask?

● Information/Satisfaction - where they satisfied?

● Workflow - what pages did they go to?



Data

Person Major Standing

Sessio
n Total 
(s)
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Stuck
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s

Initial 
Time 
(s)
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Landing 
(s)
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(s)

Time 
Degree 
(s)

Page 
Total
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Kenny 
#1 EE Senior 820 3 1 0 315 200 260 775 820

258.333333
3 40.65% 25.81% 33.55%

Sam #1 ICS Grad 1250 4 7 0 410 250 590 1250 1250
416.666666

7 32.80% 20.00% 47.20%
Michele 
#1 CENG

Sophomor
e 723 1 10 203 169 341 713 785

237.666666
7 28.47% 23.70% 47.83%



Temporal Findings

● Most time spent: Degree Planner

● Least time spent: User Home Page

● Avg Total Time: ~15 min

● Avg Page Time: ~5 min

Person
Landing 
Percentage

User 
Percentage

Degree 
Percentage

Kenny #1 40.65% 25.81% 33.55%
Sam #1 32.80% 20.00% 47.20%
Michele #1 28.47% 23.70% 47.83%



Questions

1. How do I open up the feed?
2. [on user login page] Is this page for the user only to see? Is there a public 

view?
3. [on degree page] Could you explain the little circles?



Navigation Flow

● Landing -> Login -> Degree Planner

● User was excited to go to the degree planner page

● Otherwise, navigation flow was mostly dictated by the test plan



Information and Satisfaction

● Comments
○ Landing page had a lot of information
○ User page had big headings that made it easy to figure out
○ Symbols on degree planning page

○ Carousel on landing should be modified, users likely won’t spend time waiting/clicking 
through



Findings

1. Didn’t spend too much time on the user homepage

2. Struggled with the complexity of the degree planner page

3. Struggled with the content on the landing page

4. System (overall) was intuitive

5. Various elements should be modified to be more user friendly






